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"The Real H!::u wives of New York City"
Interview by AmandaiGreer,
Milennium Spokesmodel. Hair styled

by Tary‘l'lﬂﬂ!'m'r ith Assistant Melissa
Ma nifer King.
Wardr ney Cohan with

Assistant Shay Flizabeth. Photography : MIXOLOGY
= by Oreste Schi Tka b ks Evan Finkelstein
SiUCios. o g MPD
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Ellen Hermanson JOHN JOHN | GEOFFREY

Foundation DELOACH VILLA | ZAKARIAN

invites you to
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ROXANNE CLAUDIA |LUCY KATHLEEN
BROWNING FLEMING | KAZICKAS | KING

SATURDAY, JULY 28, 2012 | 7:00 - 10:00PM

Benefiting The Ellen Hermanson Foundation, The Ellen Hermanson Breast Center at Southampton Hospital & Ellen’s Well
FOUNDING CHAIRS EMILY LEVIN & JULIE RATNER
AT THE WATERFRONT HOME OF DR. HOWARD & GAYLE SOBEL MECOX BAY, WATER MILL

Things are HEATING UP in the kitchen with renowned chefs
ROXANNE BROWNING, DAVID BURKE, JOHN DELOACH, CLAUDIA FLEMING, LUCY KAZICKAS,
KATHLEEN KING, JOHN VILLA & IRON CHEF GEOFFREY ZAKARIAN

HONORARY CHAIRS EVENT CO-HOSTS HONORING M.C.

KATIE COURIC & KARINE BAKHOUM & DEE DEE ROSANNA
FERN MALLIS COUNTESS LUANN DE LESSEPS RICKS SCOTTO

SPECIAL GUESTS EDIE FALCO & MERCEDES RUEHL

EVENT CHAIRS
HALEY & JASON BINN | CRICKET BURNS | JULIE DANNENBERG | PETER DAVIS | HOPE KLEIN LANGER | LAURAN & CHARLIE WALK
MARCY & MICHAEL WARREN | ANDREA WARSHAW-WERNICK & JOEL WERNICK | SAMANTHA & DAVID YANKS

MUSIC BY 4 AM DJs

SPONSORSHIP & CHEF COORDINATOR Shari Frank | SF Management, Inc | 212 362 5928 | sfrank22@aol.com
AUCTION AND COMMITTEE COORDINATOR Robin Katz Boyarski | 917 608 2490 | robinboyarski@aol.com
EVENT COORDINATOR Linda B. Shapiro | LBS Productions | 631 329 5480 | Ibspro@optonline.net

TICKETS & INFORMATION
Ellen’s Run 212 840 0916 | www.ellensrun.org
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Business Networking

Jersey Shore Pretmiere Events (wanw) erseyshoreprerni ere.cot) hosted the Premiere B ed Carpet Business Metworldng event at The Dowmtown
in Fed Banlc The evert benefited Lunch Breals, Fed Banld's soup latchen. Almost 150 people attended mostly local business owners and media
personalities (including Jacquelina from the TV show Jerseylicious, and Diane and Anthony Scali from Jersey Couture). The goal of the event
was to ratse awarenes s (and donations) for the chanty as well as bnng small buainess owners together in order to strengthen the commumnty.
F.ed carpet host included Millennium's April PORTFOLIO model Welizza Ilana (right).
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Hamptons Millennium

Ilillennivmn Miagarine kdclzed off the “unofficial™ start of surmer at 75 Main B estaurant & L ounge in Southampton, Long [sland, on Wemorial
Day Weeltend. IWlillentium followers joined Andrea Warshaw-Wernicls, (zecond from left) creator of Fab at Any Age and her firiends of the
Hamptons in celebmtion of her being featured on the cover of our May 2012 1ssue. With flavors like Dragon Kiwa Frnt and Berry Bliss, guests
received samples of YouTomnics, the once-daly collagen protein supplement that prowdes for youthfial healthy slan and lean muscle growth, two
fabulous new fragrances by photographer and adventurer seeker Christophe Jouany: st B athelemy, with itz Patchouli and Jastrine sighature notes,
and hWiatralzech wath its orange blossom signature scent, bath Fau de Parfiun made wath 68% natural ingredients, and Andrea warnted everyone to
look Fab At Any Agewiath her DVD "Fit And Fabulous At Home Wordzout " wath trainer Paul Williams, plus FREE consultation! 75 hWainiz an

Italian restaurant that has quickly become one of the newest hot spots and celebrity haunts of the Hamptons, boasting a long list or star studded
EVEINgs.

PhotographetDanielle Dawis for Photolvledia Dianes.
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The Luxury Review

Il enmium Magazine attended The Lusury Fewview, an Inwitation-Only exclusive press showcase & one of'a land shopping expenence
featuring the latest in luzary products & services Brand categones include jeswelry, titne pieces, cosmetics, private aviation, yvachting,
tesotts, fine wine & champagne, att, spints, electronics, home design and much more was represerted. Guests sipped signature cocldails,
etjoyed hors d' oeuwres, decadent chocolates and more while perusing the latest from an exclusive collection of lusury brands last month

at The Metropolitan Pavilion. Attendees included select members of the press & media, editors, product analysts, studio executives, product
integration & product placement professionals, tw/film producers, personal shoppers, stylists aswell as pnvate clients & VIPs,
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IMAGES SHOT BY DAMNIELLE DAVIS FOR PHOTOMEDIA DIARIES
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BY WARREN WOODBERRY JR.
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o longeris it just short for
one of Mew York City’s most popular
" netghborhoods—the trendy W eatpaclang

g Diztnict—NFD the French-American
restaurant nestled just at the foot of fatnous
High Line Patlchailz az a regal dining
establishment where renowned miologist
Evan Finlel stein whips up exolic
concoctions for patrons.

IFD swhich actually stands for the French
phrase mon petit déjeuner "my little
breakfast," was birthed fom the wision of
attists who sought to recreate the
decadence of Pans WD offers one
breakfast inspired dish every mght ofthe
weel such as its Maine Lobster Oimelette,
Jutnho Lutnp B enedict or Quiche Du
Perigord.

alideup to the bar where Evan creates
licquid delights such as Blackberry Press
(a trx of homernade belvedere lemoncello,
cremme de mure, fesh lemon and IWogt
J '\ Champagne, topped off with a sageleaf), .

¥ h:i | .
]
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My favorite drink I
like to make, I like
to do a version called
Sunrise Margarita. It’s
spicy though with
fresh jalapenos and
orange juice instead
of lime juice.

Evan Finkelstein is the head
mixologist at MPD, having
leamned the trade from older
cousins at an age we won't say
here. But he has been at MPD
for nearly a year - bartending
professionally since age 21 we
mught add. He’s at the bar 4 to 5
nights a week with a welcoming
smile and a passion for
bartending that makes watching
him mix drinks just as emjoyable
as dnnkmng them.

MM: SO WHAT'SIT LIKE
WORKING AT ONE OF THE
HOTTEST SPOTS IN THE
MEATPACKING DISTRICT?

EF: We're a French-American
fining restaurant located in the

heart of the Meatpacking District.

We provide a dinner party
expernience on the weekends.
Thursday, Friday, Saturday
nights there's a DJ. After 10
o'clock it gets a little lively i
here. People like to have fun,
close the shades, shutter the
windows, fum up the music, shut
down the lights. We have a lot of
fun i here_ It's small, it's
intimate, we close it off, get the
right people 1n here and get
things going.

MM: EVERY BARTENDER
HAS AFAVORITE POISON
THEY LIKE TO MAKE.
WHAT'S YOUR SIGNATURE
DRINK?

EF: My favorite dnnk I like to
make, I like to do a version
called Sunrise Margarnita. It's
spicy though with fresh jalapenos
and orange juice instead of lime
juice. It’s sweet and spicy. It has
a little kick to it. I'm a tequila
drinker so that’s where my
passion lies.

MM: WHAT DRINK WOULD
YOU RECOMMEND HERE AT
MPD?

EF: We mn a nice, serious
cocktail program here. We have

a phenomenal house cocktail list.
I"d probably say our most
popular drink here 1s our sangria.
It’s more of a cocktail than a
wine drnk. It has rum, cognac,
fresh raspbernes, and fresh
lemon juice. People order that
thinking they’'re going get a nice
soft dnink. It sounds mnocent but
it’s not.

MM: YOU SEEM TO HAVE A
LOT OF FUN BEHIND THE
BAR HERE. YOU OBVIOUSLY
LIKE WORKING HERE.

EF: The people I work with, we
have a great time here. Most of
the senior staff has been here a
vear plus. We hang out here
together we spend our off days
together. We have a very
family-onented environment.

MM: WHAT BRINGS PEOPLE
TO MPD?

EF: Our customers come here for
the food and ambiance. We have
a mud-20s to late-30s crowd. This
place drives a late mght
environment. People come here
to party but they keep coming
back for the food.

MM: YOU TAKE YOUR JOB
REALLY SERIOUSLY.

EF: This is the hospitality
business. For every guest that
walks through the door our goal
15 t0 make them happy. I want
them to sit down at my bar and
have a smile on their face. I want
them to come back because of an
mteraction they had with me, not
just for the restaurant or the
food @
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Siiﬁng with Ramona Singer, the
original star of the hit BREAVO TV series,
‘Real Housewives of New York City’
she takes time out of her busy
schedule for a sit-down interview with
me, as her daughter Avery is sick
home from school. Ramona was so
sweet and couldn’t stop talking about
her daughter. Avery has a great mom!
Ramona discussed everything from
her daughter's college prep to her
keeping in fouch with her fans.

These days Ramona is busier than
ever staying hip, becoming more
“tech-savvy" as she puts it, updating
her website, incorporating functions
for greater interactions with fans, new
layouts and video to keep her
following updated for live viewing of,
‘ASK RAMOMNA® a "deeper and
snarkier” dish & scoop relating to her
hit reality TV show. And who can
forget Ramona's ever loving, ‘Turtle
Time' which is part of it, and live social
networking to interact personally with

the, Tell it like | see it' New Yorker to
distributing her very own ltalian line of
Pinot Grigio. She recently redesigned
the label to intfroduce the popular GR
Code providing buyers with
immediate updated access with a
scan from a mobile device!

AG: | saw footage of what's in store
on, 'The Real Housewives of New York'
and WOW! There's a lot of insulting,
name calling, nudity, partying and
some tears. What happened?

RS: Listen, when you get six women
together, fireworks happen and you
know there's moments when we're all
getting along great and then there's
a bit of a discourse. That's life!

AG: What do you think of Kelly
Bensimon's new book, '| Can Make

You Hot' and not coming back to the
show?

MILLEMMIUM | 22

RS: | haven't read it. | was really never
that friendly with her but it was
BRAVO's decision and they're a billion
dollar company:. | think they know
what they are doing.

AG: Do you consider writing a book?

RS: You know | have a lot to say and |
don't think | can get it dll in one book
and ‘um | just don't have the time. A
book is a great way to inferact with
your fans but I'm very forfunate
because | do my bottle signings and |

go on the road. Would | like to do a
book one day? Absolutely!

AG: Title®

RS: ‘Just Do It', *Having It All' or
‘Cooking with Wine!” [Ramona says
coming up with fitles excitedly.)

AG: What's your favorite cooking with
wine recipe®

RS: A chicken dish | use when | want

to entertain, it's chicken breast used
in a white wine sauce which | use
Pinot Grigio and it has lemon,
artichokes and mushrooms too. And
it's really good!

AG: Would you ever consider
‘Dancing with the Stars’®

RS: | would consider but I'd prefer
going on that Donald Trump show,
‘The Apprentice’.

AG: Do you still talk to Bethany at all?

RS: We text! Bethany's a big texter.

AG: Have you seen Bethenny Frankel's
reality show?

RS: It saddens me to see her having
these... you know everyone has highs
and lows in their mamiages and it just
troubles me to... it pains me actually
to see her having this low point in her
marriage with her husband but
marriage is fough, it's fough and she
got married, pregnant and a huge
business all in one year and it's very
stressful.

AG: Well you’ve been married for 20
vears! | feel a, ‘Congratulations!’ is in
order given that the divorce rate
increased since No Fault Divorce was
enacted in New York. Please
enlighten New Yorkers - what
strengthens a marriage and how you
lead by example for your viewers®

RS: Twenty! Can you believe! Thank

yvou! Well first of all, when people are
getting divorced they say mental
cruelty but it doesn’t mean it really is
mental cruelty. | think they just use
“things”, they use certain adjectives
to get around the law but maybe it
does make it easier. Listen, marricge
is work and people don't realize that.
It's work, it's communication and it's
trust and you have to keep the
romance alive.

AG: How do you keep the romance
alive®

RS: | call it private time. | just make sure
my daughter has a sleepover or she's
out for the night or take a weekend
away or a night away somewhere.
You have to make time. My husband
would like for that to be number one
of course. [Becoming a little blushed,
she smiles.)



A Andwallstarted your True Faith
Jewelry Line together?

Fa: We're best frienck and ['m still
attracted to him 20 yvears [ater.

AG Well w'all are good lookin®
pe ople!

Fs: | remember this one gentlemen,
he couldn’ believe his wife was
divorcing him. | said to him, well when
wok the last time you made love to
vourwife? Andhe’s like, *Um, um, um’
and | go, “Wel HELLO! Whry do you
think she want: to divorce wous Y ou're
not paring attention to her, Wiy

oo dness, its oo late now!® | mean
once thesexstops you're in trouble. |
thirk it’s v to the woman, | belisve
the woman B essential for the

famiby... youset the pulse soit’s up o
vou to make sure you spend the time
weith your hueband, it's up to you to
plan the vacations, it's up fo vou to
make a home. st create the whole

dmbience, thats what | believe.

AG: That’s what makes aredl
bio s evife.

A What inyouwr opinion makes your
life interasting in redlity TV and what
dowou think vour audience fociees
o from the show '

it all.

Fa: I'm <o oman that reclly

First of all I'm married novw e ity
waadrs and ['m happily malfigd. | have
o daughter who is ground@d - she’s
an A student and she’s o Y del

citizen. she gives back to ff
community, she’s president of her
AlDS Society and shevolunteers for

the unde rorivi iﬁ “I Nt
She hios s tromg ek ey

Lo -

wonderful warm vibrant woung ladh.
And on top of thatl ' troby
enfreprenaunial | mean before the
showe, | woe 29 vears old and | had my
owe 1 business, | put el throwgh
college.

A Fashion Iretitute of Technology
rights

Fa: [Fomonashokes her head, wes)
Hrm himim... 9ot ey first jolo at
[y sl

| enjoy life! | work hard and | plory hard!
Like this apartment [pointing out her
apartment’s strocture] awas the
contractor | designed this whole
apartment. | picked out the moldings,
| said, “Ckany awant aswing door.” |
designed the curtaire | picked out the
furniture and the fakrics. 'm into
gardening.

AG | think vou're one of the favorites
o the show,

Far | thirk one of the main recsors that

people lke to tune in to watch with
mMe... is they know 'm not full of crop!
What you see is what wou get! [ sory
what everyone else is thinking. 1'd
rather sory to wou, “Whiy are you
wedring cream foday® Yo

] e

i coprrerEssdangk e oL Enc |
wol're going to g =rol| or
whatever.. I'd Ly it to o ur
face. | am tit's never
s ith mcljg ke some of
ot b | thing
SOM S Sliciows intsr:

l g0 could |

; ; thirking

AE
gty

R3: [ drink alot of green |
lot of energyy. P albar o
running, doing. | eat right, | store fit, |
thirk there are alot of facets 1o

character.. to my paerondlity. 'm
getting older and | think | look just the
same age o all the other women. |
like looking woung naturalky, | like
stordng fit and | think 'm showing to
women that wou can be sexy when
wvou're older. Y ou can have wour own
caresr and howve dsuccessful
marriage and a great child and still go
out and hawve fun!

A Being that vou are so well known,
iz it difficult being out and aboutin
MNY C%

Fa: People are pretty respectful | hawve
to sony and if they do come overit’s s
if thew're an old friend and 'm thinking
that I'm supposed to know them. They
oy, Oh Famond Hi, how are Syeal®
and 1'm like did | go to college with
them or did | meet them at a party®
Thenl realize that they're afan and
50 nice. One time | waos at the store
and a guy came up to me and ceked,
‘Are vou Ramona singer:’ [Does her
best imitation of a guy's voice] | said,

“Well ves’ and he said, “Well my wife
likes woul® 5o it's abvanys positive, 've
never gotten amything negative so it's
actudlhy kind of welcoming.

AG: L0 never g bad experience?
Fo: Well | had a very funmy expe

This & Manhattan so | was
this party in these high he

SO sormy. 1'm
Mme ewvearny
1 he sones, s

a's taking the

chuckles) and | thought

This other time my huskband and | were
at a charity event, we had juet done
the red carpet and the barwas let’s

mWAILLEMH LM | 23



say 20 feet away and it fook me like
half an hour because everyone’s
stopping me wanting a picture and |
finally had to say, “You know what let
me go to the bar and get a drink and
then we'll take some more pictures!’.
But I've learmed... well one time | was
at a department store with my
daughter and this woman comes over
and asks, 'Can | please have a picture
with you#?' | said, ‘| really appreciate
your support and it’s so nice to meet

RAMONA

PIMEDT CRGHD

&

S

vou but you know what? If | take a
picture with you then everyone will
come over. And you know it
separates... I'm still me, I'm still
Ramonal! | want o have my you
know... there are events where | go fo
and | know it's my responsibility to
meet and greet for an hour and take
the photos, but when I'm shopping
with my daughter | don’t want to be
stopped for thirty minutes taking
photos af Bloomingdales! I've learned
over time how to handle it because
vou don't want fo offend your fans
because without them | wouldn't be
here! It's a learning experience!

AG: You've been great at showcasing
wvour Finot Grigio all over America
including my home-state Texas! Tell
me about the trip and your feedback.

RS: Great reviews! What most people
don't like about wine, because you
have to acquire a taste for it, is that
yvou have to have it with food
because the last bite can have

tannins in it and be acidic and my
wine is smooth. But my daughter is my

MILLEMMIUM | 24

priority and so |I've been combining
college trips with wine signings so
when we were in the mid-west looking
at a college | did a signing there.

AG: Are you going to add more to
your Pinot Grigio line?

R3: | definitely like drinking wine you
know although | do enjoy Vodka and
other drinks too, but every day at
dinner | have a glass of white wine or
red wine. | normally don't drink red
wine on the show because I'm a little
clumsy and l'll spill it on myself and
with red wine | fend to, for me take
such large sips that | get the you know
‘milk mustache’ so actually you will
see me infroduce a red wine on the
show this year!

AG: You've hung out with cast

members from other reality shows such
as the ones in New Jersey and Crange
County. Are the girls supportive® What
have they said about your businesses?

R3: They're very supportive and proud
and some of them even call me for
advice. Both Tamra and Vicki, they're
my favorites from O.C. They have
pieces from my True Faith Jewelry. In
fact Tamra was in New York the other
day, she was on the Today Show with
Hoda and Kathie Lee and she had on
one of my bracelets and things on so
yeah!

AG: Mot only are you an inspiration to
other housewives but you include your
daughter Avery o accompany you

at your signing events. Has she
expressed her interest in becoming a
business woman learning from you®

RS: Yes. Avery's always been very
involved. | included her in my
decisions and make her apart of
everything | do like the labeling for my
skin care, she helped me picking the
colors and the logo even with the
Pinot Grigio | was asking her opinion

and with the red wine | was having
her feedback on it.

AG: You're like her mentor?

R3: It's interesting because | was a
business entrepreneur worman before
the show and through the show |
became a seral enfrepreneur! It got
my juices going and inspired me to
create these other businesses but it's

almost like I'm raising the bar high for
her and even for myself. It's like, "Oh
My Gosh' you know!

AG: Did you have anyone mentor
YOUe

RS: My mom. My mom was a victim of
domestic abuse so | witnessed it and
this was years ago before they had
shelter for women and now | give
back to shelters, | raise money for
different ones for women and children
because they didn't exist when | grew
up. 5o she always said to me, "Please
make sure you find a business or have
a career and you have your own
money” so that just kind of gave me
the impetfus and the drive and the
push because | didn't want to end up
like my mother stuck in a situation.

AG: What do you think about Gay
Marriage?®

RS: | think someone has the right to.
We live in a great counftry. | think the
greatest country in the world and
we're all about freedom of choice
and if that's what you choose to do
than you should be able to.

AG: After wife-swapping on the
Rachel Ray Show you said you'd,
“Never complain about one thing™.
Has that feeling continued through

the Readlity Drama motions that come
with filming®

RS: | think | have a very blessed life and
very lucky. But sometimes the show is
difficulf because there is a lot of
craziness going on but | do have fun
doing it and as long as | keep having
fun I'll continue doing it. And you
know | go to my home in the country
and every time | turn the key | go,
“Wow! I'm so lucky to have this
home!” I'm so lucky to have a
husband the way that | do because a
lot of my friends are getting divorced
and it's scary so | thank God every
day for the life | have.

AG: You are part of a group
supporting AfricaFoundation.org®

RS: | believe children are the future of
the world and a lot of people like to
say just support the US but | believe

Ramona Continued on Page 39.
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IMake-up by Alessandra Fainond wath Assistant Giulia Frigeno,







L1z gaspari

She is one of the most powerful women in the Sports Nutrition
industry, serving as Vice President and Director of International
Distribution for Gaspari Mutrition, Liz Gaspari has successfully broken
ground in the male dominated supplement industry.

Liz recently shared with Millennium Magazine how she has gotten to
where she is today. We found that not only did she begin at a young
age, she started where most of us also do, with a dream and a vision.

One of the most inspirational female moguls, Liz Gaspari started as an
entrepreneur at a kiosk before the age of 18. Liz would create a
business, market and develop it and then sell it. She enjoyed the
challenges and hard work that came with starting and managing a
business. Business came natural to her, having relationships with
people and giving back to the community; just like she leamed from
her grandfather, who was known for being an incredible businessman
and giving back to his entire community as well. With a role model like
her grandfather, Liz created a nutrition and fitness empire.

Liz was always info working out. She states that in high school she was
made fun of a lot for the way that she locked.

“l wasn't one of those popular girls with a lot of friends."” says Liz. “The
minute | got out of high school, | made a complete fransformation of
myself. Going to the gym. eating healthier and the changes | made
for myself made me so confident. | was so determined to feel great
that | became interested in the healthy aspect of living and keeping
in shape."”

When Liz and Rich Gaspari met, Rich, (former Mr. Universe, Mr. America
and Professional Mr. World Rich the “Dragon Slayer” Gaspari) was the
person that everyone loved to speak with, but Liz soon found that he
needed assistance in the sales and marketing end of his business. Liz
stepped in to help him and together they have worked hard through
perseverance and determination to build their company to where it is
today.

Gaspari Mutrition is now one of the world's largest nutrition companies.
Rich and Liz, with the help of their team, started the enfire
international division that now accounts for over 50% of sales for
Gaspari Nutrition.

Liz Gaspari has most recently attended Gabrielle’s Angel Foundation
for Cancer Research as well as sponsored the BLE Launch Party in
Miami at the Breakwater Hotel alongside “Real Housewives of Mew

Jersey” stars Albie and Chris Manzo, Jacqueline and Chris Laurita and
Caroline and Al Manzo.

Liz has some incredible upcoming projects that she will be working on
as well as launching her own website, www.LizGaspari.com. Follow Liz
on Twitter at @LizGaspari.

- Robyn Santiago
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Scan our QR code and link together mobile technology, social media and fashion
on our latest social networking platform. Our scan code will let you create a personal, secure,
free mobile contact that serves as the digital home to all Millennium’s social media
(Facebook, Twitter, LinkedIn, etc.) contact details (phone numbers, email addresses),
favorite photos, videos, music and more. Using your smartphone and a QR Reader app,
you can scan our QR-coded social print and instantly Millennium’s contacts will appear on your phone!
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CLEAN OUT, CASH IN, COLLECT MORE

CURRENT CONSIGNMENT
BOUTIQUE

EVERY WOMAN NEEDS AN ENDLESS WARDRCBE!

TURN YOUR CRAMMED CLOSET INTO CASH BY CONSIGNING
YOUR CLOTHING & ACCESSORIES AT THIS UPSCALE NO-
APPOINTMENT-NECESSARY BOUTIQUE.

135 WESTWOOD AVEMNUE - WESTWOOD NJ - (201) 664 - 2767

CURRENTCONSIGNMENT.COM

www.allabouthype.com
607.264.9521

‘You Run Your Busmess
%#l-&otEveryone Know About It.

Public Relations
Marketing Matena!s
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Your Wall Street Office

— From Your Street to WALL>' —

Powerful Effective

Virtual Office Services

110 Wall Street

Immediately Improve Your
Company’s Bottom Line

No Contracts/Month to Month

Tel: (212)943-1111 Web: yourwallstreetoffice.com
ALSO AVAILABLE

Conference Rooms, Furnished Offices
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Ramona Continued from Page 24.

we are one word now and Africa has
third world countries and the only way
they're going to get out of poverty is if
vou educate the children so they can
create their own businesses and make
their own money. Just giving money
to someone is not really helping what
the real problem is. We build schools
and | actually helped raise money to
help build a kitchen so the kids can
have a healthy meal. [Ramona
excitedly getting out her photo book
to share her trip's photos with me)

AG: How many more seasons do you
envision, "The Real Housewives of New
York City' continuing and you
committing to?

RS: That's a good question. We just
finished owur fifth season and | think it's
going to be the best season everl
0O.C. just finished their seventh season
so we have potential too. | love deoing
the show and when you love
something, do it! This is the most
hysterical thing... | remember when |
first agreed to sign up for the show. |
first said | don't have time! They said,
‘Oh Ramona! Don't worry about it!
We're only going to film 2 or 3 hours a
week and that's it." Well, let me just
tell 'ya when | was in 5t. Barts | was
filming from 10a.m. to midnight every
day with only a 20 minute break to
wash my hair, shower and do my

make up! So that's now how involved
I've become!

AG: But you enjoy ite

RS: I'm very competitive and | want a
great show!

AG: What is your most memorable
part of the new season?®

RS: Going to 5t. Barts! Once you see if,
vou'll love it! First of all it's paradise. It's
very interesting because five of us
went first for 3 or 4 days and then all of
a sudden one of the girls came later
and the dynamics just totally shifted
and everything changed! All | can

say is that it was a wild trip!

AG: You are a frue New Yorker? Have
you ever considered moving away
from the city®

Ramona continued on Page 40.
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Fannong Continued from Fage 539

Fa5 O Fey LD it Llps’[.;:j’re Mew ¥ ork and sc::me’rhiﬁg dlbout the =lal=1gein of the to ':h':lﬁge Gﬂ‘fﬂ’"iﬁg s/ls jUST thirk of

| came here when lwaos 17 and 've city 50 | don’t have the arswer, What  the positive. | think if you have that

asked my huskband where do you | lowe about NYC is number one the attitude inlfe you'l be happier and
snergy, number two i | canwalk out Yo lllve longer You canhave all the
of my house here and go and hawve fame in the world but if you’re not
lunch by s elf or do arvthing and | happy inhere (points to her haart]
don’t feel alone. And thats what | doesn’t mean arything.

love albout B ew Y ork!

AG Armrworck of advice to
fillennium Magozine's readers?

F3: Wiy viewr inlife is a positive outlook
and it's becawe | alwors look at it o
5L the glass is half full not half empty and
whensomething adverse happers to
woul inyour lfe you can’ be
think wou'll want to retire but thera’s corsumed by it becawse it’s not going
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PRIVACY POLICY AND LEGAL NOTICE

We collect informalfion on the site inm order to
make it possible for you to access all the
features on our site and to enhance your
overall experience on our site. You can browse
our site without submitting any personally
identifiable informafion, but we do collect
some anonymous information when you access
our site.,

When you visit our site, you will be inviled 1o
provide personal information to parficipate in a
contest, purchase advertising, or to join our
mailing list. You will be asked for your name,
address, age, and a summary of information
requested to qualify for contesis. For
advertising you will be asked for your billing
address, e-mail address, credit card number
and credit card expiration date. To join our
mailing list, you will be asked for your e-mail
address only.

We may use your contact dala to send you
information about Millennium. You may always
opt out of receiving future mailings.

In addition, we may employ outside agents.
meaning other companies or individuals 1o
perform functions on our behalf, such as
sending postal mail and e-mail, conducting
sweepstakes and other promofional activities,
analyzing data, providing marketing assistance,
processing credit card payments, and providing
customer service, These Millennium agents have
access to personal information you provided us
needed fo pedorm their functions. Other than
our oulside agents and certain Millennium
suppliers and vendors, we keep all of your
personal information private and will not share if
with any third party, unless you have authorized
us fo or we are legally required to do so.
Millennium may also release personal
information when we believe, in good faith,
that such relegse is reasonably necessary to
profect the rights, property or safety of
Millennium, Woodbery 8 Associales Global
Consulting and Development Services, Inc.. our
users, of others,

This informafion is encrypifed and transmifted
over the Intermet where it is stored securely with
Millennium Agents such as Paypal, ond used for
biling purposes only, Our site has security
measures in place intended to protect against
the loss, misuse, and alterafion of the
information under our contral,

MILLENNIUM

http:/ /millenniummagazineonline.com/

DIGITAL PRINT

Millennium uses industry standard encryphion 1o
help ensure that all the pesonal informalion
you provide is encrypled and remains private.
This helps fo maintain the confidentiality of your
information. We strive to protect your personal
informcation, howewver, Millennium cannot
ensure of wamant the security of any
informication you fransmit fo us,

If your personal information changes. we will
gladly comect, update, or remove any data you
have previously provided to us. You may
change your personal information at any fime
by sending Millenniurm an email af
contact@millennivmmagazineonline.com.

Fdilleninium may send users news about new
offerngs and special projecis.

To help us make e-magils mone useful and
interesting, we may receive a confirmation when
vou open e-mail from Millennium. You

may choose fo opt out of receiving such
rmailings by sending us a “Flease remove”

email message fo
confact@millennivrnmagazineonline.com.

Demographic and profile data may be
collected at our site. Millennium may
provide such inforrmation in the
aggregate to third parties without
disclosure of personally identifying
informaticon.

Millennivm and other marks indicated on

our site are service marks of Millenniurm

and Woodberry & Associates Global
Consulting ond Development Services,

Inc. They may not be vsed or displayed
without the prior written consent of Millennivm
and Woodbermny & Associates Global Consulting
and Development Services, Inc. All other
trademarks, product names, and company
names and lagos appearing on the site are
the property of their respective owners,

These terms will be govemed by and construed
in accordance with the laws of the State of
Mew York, without regard to any principles

of conflicts of law. You agree that any action
at law ar in equity that arises out of or relales
o any use of the Millenniurm site will be filed
only in the state or federal courts located in
Mew York County, and you hereby consent
and submit o the personal jurisdiction of such
courls for the purpases of litigating any such
aclion,

By visiting the Millennium site, you consent to
the terms of this Privacy Policy and Legal Nofice
and o the collection and use of this information
by Millennivm. We will always fully disclose our
privacy policies, and we will promplly post any
changes to our policy on this page. You agree
that Millennivm may retain and use your
peronal information as described in this

policy unfil yvou inform us that vou do not agree
with this Privacy Policy and Legal Hofice and
agree that you will not use the Millennium site
for a reasonable period of time thereafter. By
using this site after we post any changes to

this Privacy Policy and Legal Nofice, you

agree to accept those changes. If vou

choose to visit Millennium, your visit and

any dispute over privacy s subject to this
Privacy Policy and Legal Nofice.
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DISCLOSURE

The views and opinions
expressed in Millennium
Magazine do not necessarnky
reflect the views and
opinions of Millennium
Magazine, Woodberry &
Associates Global Consulting
and Development Services,
Inc. and/or its affiliates.
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MAME: Somya Khedr 3
SEMDER: Female

AGE 17

CI Ty Westfield, MJ

HEIGHT: 5'g.2"

WEIGHT: 118 Ibs

MEASUREMENTS: 34b-25-34
SHOE: 7.5-8

HAIR COLORE: Browmn

EYE COLOR: Brown

ETHMICITY. Mixed

GENRES: Runway, lifestyle, fitness,
print, commercial, evening wear.
EXPERIEMCE: Lord and Taylor,
PREOM Fashion Show, Central M
Prom and Sweet 16 Expo, Emmanuel
Cancer Fashion Show, Fashion for
Cause Fashion show, Jersey shore
Fashion Show and Bar A

EMAIL somvakhedn@msn.com
PHOTOGEAPHER: Elegance by Jason
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unique jewelry for unique women

POLAND



